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SOCIAL MEDIA 
STRATEGIES
THAT CONVERT



I started Chatterkick to redefine how 

businesses connect with people and 

providing a human connection in the 

digital world.

HUMAN CONNECTION

BETH TREJO
Hi I’m

CEO AND FOUNDER
We are a creative Social Media 

Agency with Midwest roots, 

representing clients all over the 

world. 

Our team is made up of 

envelope-pushers, big thinkers, 

brainstormers, and conversation 

starters. Questions? Let us know 

and we’ll answer them on our 

Podcast--Generation Social Media! 

Molly Kuehl

Social Media Insight Strategist

MY TEAM

25 best small Business for Women 

50 best Small Companies to Work For 

Women Helping Women Award

Top 50 CEOs for Women

WOMEN SUPPORTING WOMEN
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LANDSCAPE OF 
SOCIAL MEDIA 



DIGITAL 
LANDSCAPE: 
WE CRAVE 
CONNECTION 
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DIGITAL 
LANDSCAPE: 
WE CRAVE 
CONNECTION 



72%

BE 
LOCAL

of social media 
engagement is 
happening on 
Local Business 
Pages 



WHAT IS 
SOCIAL 
MEDIA 
STRATEGY?

Facebook (messages/all)
Facebook Reviews
Instagram DM
Instagram Comments
Twitter
Google My Business  
Reviews
Linkedin Personal Messages

CUSTOMER
SERVICE

Facebook
Instagram
Facebook Ads
LinkedIn Company 
Page
LinkedIn Personal Page

LOCAL
STORYTELLING

Facebook
Instagram
Google My Business

PROVIDING 
VALUE + OFFERS



REVIEWS ARE KEY
>>  Businesses with two negative reviews on the 
first page of search results risk losing 44% of its 
customers.

>>  A bad reputation costs a company at least 
10% more per hire. 

>>  58% of executives believe that online 
reputation management should be addressed, 
but only 15% actually do anything about it.

A RESPONSE.
We expect
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 FACEBOOK & IG: 
STRATEGY + 
POSTING 



FACEBOOK
Facebook is ground-zero for social media content 

promotion. Posts can cover a wide variety of topics, 

including events, new products, offers, and general 

community information.

Keep in mind that Facebook’s audience crosses many 

age and interest brackets but organic reach is going 

to continue to decline. Advertising and targeting is 

your best opportunity to reach the right people at 

the right time.

Users can publicly engage and respond with your 

content and also private message your business 

directly.

Central hub for all social 

efforts and the go-to for 

news

INFORMATION

Tag additional vendors or 

supporters where relevant 

(no hashtags)

COMMUNITY SUPPORT

Priority messaging and 

customer service channel

CUSTOMER SERVICE

PRIMARY ADVERTISING 

OBJECTIVES: Brand 

Awareness, Reach, Event 

Promotion

REACH YOUR AUDIENCE

Advertising is key to 

reaching desired target and 

expanding new reach

PAID ADVERTISING

Brands that post 3 – 5 times 

per week see highest 

platform engagement

3X - 5X WEEK



FACEBOOK
Facebook is ground-zero for social media content 

promotion. Posts can cover a wide breadth of topics, 

including events, new products, offers, and general 

community information.

Keep in mind that Facebook’s audience crosses many 

age and interest brackets but organic reach is going 

to continue to decline. Advertising and targeting is 

your best opportunity to reach the right people at 

the right time.

Users can publicly engage and respond with your 

content and also private message your business 

directly.

Central hub for all social 

efforts and the go-to for 

news

INFORMATION

CUSTOM URL VIDEO BANNER

VERIFIED PAGE

COMPLETED PROFILE



FACEBOOK
Facebook is ground-zero for social media content 

promotion. Posts can cover a wide variety of topics, 

including events, new products, offers, and general 

community information.

Keep in mind that Facebook’s audience crosses many 

age and interest brackets but organic reach is going 

to continue to decline. Advertising and targeting is 

your best opportunity to reach the right people at 

the right time.

Users can publicly engage and respond with your 

content and also private message your business 

directly.

Priority messaging and 

customer service channel

CUSTOMER SERVICE

AUTOMATED 
RESPONSES

RESPONSE BADGE

MESSENGER 
SETTINGS



FACEBOOK
Facebook is ground-zero for social media content 

promotion. Posts can cover a wide variety of topics, 

including events, new products, offers, and general 

community information.

Keep in mind that Facebook’s audience crosses many 

age and interest brackets but organic reach is going 

to continue to decline. Advertising and targeting is 

your best opportunity to reach the right people at 

the right time.

Users can publicly engage and respond with your 

content and also private message your business 

directly.

Advertising is key to 

reaching desired target and 

expanding new reach

PAID ADVERTISING

FIND YOUR CUSTOMERS AND 
THEIR TWINS

TARGET BY LOCATION + 
RADIUS, ZIP, DMA OR CITY

TARGET BY AGE + GENDER

INTERESTS, BEHAVIORS, 
CONNECTIONS



FACEBOOK
Facebook is ground-zero for social media content 

promotion. Posts can cover a wide variety of topics, 

including events, new products, offers, and general 

community information.

Keep in mind that Facebook’s audience crosses many 

age and interest brackets but organic reach is going 

to continue to decline. Advertising and targeting is 

your best opportunity to reach the right people at 

the right time.

Users can publicly engage and respond with your 

content and also private message your business 

directly.

Tag additional vendors or 

supporters where relevant 

(no hashtags)

COMMUNITY SUPPORT

SHOUTOUT YOUR TEAM MEMBERS
(DON’T FORGET TO TAG THEM)

FEATURE LOCAL PAGES
(DON’T FORGET TO TAG THEM)



FACEBOOK
Facebook is ground-zero for social media content 

promotion. Posts can cover a wide variety of topics, 

including events, new products, offers, and general 

community information.

Keep in mind that Facebook’s audience crosses many 

age and interest brackets but organic reach is going 

to continue to decline. Advertising and targeting is 

your best opportunity to reach the right people at 

the right time.

Users can publicly engage and respond with your 

content and also private message your business 

directly.

PRIMARY ADVERTISING 

OBJECTIVES: Brand 

Awareness, Reach, Event 

Promotion

REACH YOUR AUDIENCE

HAVE YOUR ADS FOLLOW YOUR 
AUDIENCE ON FACEBOOK’S OTHER 
CREEPY PLACEMENTS



FACEBOOK
Facebook is ground-zero for social media content 

promotion. Posts can cover a wide variety of topics, 

including events, new products, offers, and general 

community information.

Keep in mind that Facebook’s audience crosses many 

age and interest brackets but organic reach is going 

to continue to decline. Advertising and targeting is 

your best opportunity to reach the right people at 

the right time.

Users can publicly engage and respond with your 

content and also private message your business 

directly.

Brands that post 3 – 5 times 

per week see highest 

platform engagement

3X - 5X WEEK

PAGE INCREASED TO POSTING 5X 
PER WEEK

PAGE INCREASED TO CONSISTENTLY 
POSTING 2X PER WEEK



Let’s Desdribe Here

FACEBOOK 
CONTENT 
IDEAS

● Video content: 
59% more 
engagement 
than other types

● 3-4 min video
● Less than 15s 

video for ads

VIDEOS
● Post Length: 40 – 150 

characters
● Ideal Length: Posts that 

contain 80 characters or 
less receive 88% more 
engagement

● No Hashtags
● Use Emojis 😎

BEST PRACTICES
● Question (text base 

only or poll)
● Photo
● Giveaway
● Create video 

content in 
Instagram Stories 
or Snapchat and 
post to FB

CONTENT IDEAS



INSTAGRAM 
& LINKEDIN 

● Drive engagement 
and build 
relationships.

● Profile set up 
correctly 

● Research # and 
establish business 
as industry leader 

Consistency is key. Consistent use 

is critical in growing a following 

and extending customer service to 

any platform.

CONSISTENCY

Tag additional vendors or 

supporters where relevant (use 

10-15 hashtags per post)

COMMUNITY SUPPORT

Post 3 Stories Per Week (1 Story 

Per Day During Peak Times)

INSTAGRAM STORIES

Post a video or motion content at 

least once per month

VIDEO MONTHLY

7am – 9am

11am – 1pm

7pm – 9pm

PEAK TIMING

Regardless of the platform, make 

sure you are entertaining your 

audience and providing value

PROVIDE VALUE



Let’s Desdribe Here

INSTAGRAM 
& LINKEDIN 
STRATEGY
IDEAS

● Sneak peeks of new 
packages, events, memos, 
plans for members

● Photos on-property 
highlighting a typical day. 

● Tease upcoming events 
through compelling 
photos  and short videos

BRAND AWARENESS: 
BEHIND THE SCENES

● New employees or 
recognition of members

● Have an employee tell a 
story or how they 
helped a customer on 
video

EMPLOYEE 
ENGAGEMENT + 
RECRUITMENT

● Add 5 – 20 hashtags 
on each post

● Share 1 story per day 
in peak season

● Include location and 
hashtags in story

INDUSTRY 
LISTENING W/ 
HASHTAGS
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QUESTIONS? 


